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What we will cover
IN this workshop

] Infroduction: What is LinkedIn@e
2 Build your LinkedlIn profile

3 Build your protessional network

4 Jse your network on LinkedIn
fo connect to opportunity

5 Search and apply for jolbs
on LinkedlIn

6 Extra credit



Starting a company is
like throwing yourself oft
the cliff and assembling
an airplane on the way
down.
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: \ 3 people are hired every minute
on LinkedIn, with 57 million+
employers on the platform

Bulld your |
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orotessional network
and connect to jobs
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More than 740 million
professionals in over 200
countries are on LinkedlIn

2.9 million groups on Linkedin -~ y
fo grow your community K




Did you know?

Adddddddd’

9 out of 10 employers use LinkedIn
during the hiring process.




Defining key terms we'll use today
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1. Workforce

The people who are
currently working or
available for work In
a specific region. The
vision of LinkedIn is 1o
create economic
opportunity for every
member of the
global workforce.
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2. Connections

Contacts on
LinkedIn. You can
add connections by
sending invitations
to other people on
the platform, or by
accepting
Invitations from
other people.

1t

3. Network

A connected
community of
people. Networking
IS an acftivity to
strengthen
relationships with
others and can lead
to professional
opportunities
Including job offers.

4
A

4. Referral

When a job seeker is
recommended for a
career opportunity
by someone In his or
her network.



20./M+ Firstline and Hourly Workers on Ll in the US

1.6M+ are Entry Level

 Jop Industries Include:

Hospital & Health Care
Construction

Food Production

Food & Beverages
Retail

Transportation/ Trucking

Most In-demand Jobs from Top Industries

 Registered Nurse

 Salesperson

 Certified Nursing Assistant

* Truck Driver

» (Customer Service Representative
* Store Associate

* Assistant Store Manager



R -  Benetits of Premium

L PREMIUM .

Develop skills with free access to 20k+ LinkedIn
Learning courses

Premium Account and Features

Premium member since Premium Business Subscription

M bscripti
5/11/2023 Customer support granted subscription anage subscription

* Enhance your profile with personalized Al
Recommended: Weekly Goals for You SU g g eSt] ons

Setting weekly milestones can help you reach long-term career goals. Premium is here to help.

[ ] ® Y ’
Goal: Strengthen your profile Goal: Send 2+ InMails Goal: Follow up with profile viewers ¢ CO ntO Ct O nyo n e W] t h | n M O ﬂ 9 eve n .If yo U re n Ot
Enhance your Contact anyone See who's viewed « - |
profile with Al with InMail, even J,“ l your profile § | conn eCted
. if you're not
’ connected v , . .
a °* See who's viewed your profile
Stand out for almost 2x as many Use InMail to contact anyone on LinkedIn. When someone views your profile, it
opportunities with personalized Al Message at least two hiring managers or suggests that they're interested in your

suggestions. potential leads a week. professional experience. Follow up with
profile viewers by asking to connect or
( sending an InMail.

* (et Insights on companies and jobs

Try it
- ry InMail credits available: 45

* Upgraded Interview Preparation Tools

* QOpen LinkedIn profile opportunities

* View application Insights, and more!



Bulld your
LinkedIn profile

1. Set up your account
2. Profile vs. resume

3. Take a great photo
4. Edit your profile

5. Add your Career Break




Linked

Welcome to your
professional
community

Build your LinkedIn profile

Set up your
account

Visit Linkedln.com on a
desktop computer, or
download the mobile app.

s Download on the ANDROID APP ON
S App Store P> Google Play



https://linkedin.com/
https://play.google.com/store/apps/details?id=com.linkedin.android&referrer=st_appsite_flagship
https://itunes.apple.com/us/app/linkedin/id288429040?mt=8

Build your LinkedIn profile

Profile vs. resume

There are big differences between
your LinkedlIn profile and your resume.
For example, your LinkedIn profile:

in W &5 om0 ®
Home My Network Jobs Messaging Notifications Learning

Meet Runity
Supercharge your partnerships

e s v Speaks to all potential employers,

Tracy Westbay (1] Explore California ﬂ OT J U ST O SI ﬂ g | e O ﬂ e

People Also Viewed

Creative Director at Explore California. Passionate about Roux Academy

web design! S —

Carpinteria, California - 280 connections - Contact info Recruiting Manager | Attract, Inspire & V M M M °
Goes Info more detall with skills,

— - —

= projects, interests, certifications,

Executive & Leadership Coach |

') .\ .
| pride myself in being a resourceful Creative Director and visionary, experienced in leading and inspiring design Sheaker|[Recruiting Strategles |

teams. | love balancing the creative mind with the need to produce results. Brand development and optimization Talent Development O I l d I I I O re

are my passion! —
~ S | ——

I'm always looking to be challenged, and to challenge others. Driving skilled designers to think outside the box, and < ’ . Student at eugene

really bring out their artistic abilities is what motivates me. Let’s connect and see what we can create together! ' ﬁ | | _I_ h f o | d

Over the past two years | have helped Explore California triple it's interactivity on social media. | also helped my - - OWS O e r p ro e S S I O n O S O n

employer, Two Trees Olive Qil, to design the label for their most popular product to date while operating under Student at Univergi 2 °

employers to interact, learn, and
PIOY ’ ,

v Contains recommendations and
endorsements



Build your LinkedIn profile

Take a great photo

Members with profile photos receive up 1o 21X
more views and 9x more connection requests

v Use a background that isn’'t distracting
« Dress for the job you want
v Smile and have friendly expression

v Make sure your face takes up a majority of
the frame




° 2 anm
in 5o, 5 L8 .8, 0 F
Home My Network Jobs Messaging Notifications Me ~ Work » Learning

Meet Crossbeam - Supercharge your partnerships by finding customers and prospects you share Ad ---

Promoted

Meet Runity

Supercharge your partnerships
by targeting customers

Connect More... Learn more

Explore Californi

Tracy Westbay (1 Mpigrgizaliigmis People Also Viewed
Creative Director at Explore California. Passionate about Roux Academy

web design!

Carpinteria, California - 280 connections - Contact info

About

| pride myself in being a resourceful Creative Director and visionary, experienced in leading and inspiring design
teams. | love balancing the creative mind with the need to produce results. Brand development and optimization

are my passion!

——— -_—

Career & Professional Development |
@ Executive & Leadership Coach |
)

Speaker | Recruiting Strategies |
Talent Development

-~ - —

(

I'm always looking to be challenged, and to challenge others. Driving skilled designers to think outside the box, and © . Student at eugene
really bring out their artistic abilities is what motivates me. Let’s connect and see what we can create together!

Over the past two years | have helped Explore California triple it's interactivity on social media. | also helped my
employer, Two Trees Olive Qil, to design the label for their most popular product to date while operating under

budget.

- . - - -
Recruiting Manager | Attract, Inspire &
Hire @ Box

Student at Univergi s
’% Messaging

Build your LinkedIn profile

EdIt your profile:

Your story in your words

Click the “*Me" icon at the top of your
LinkedIn homepage.

On the right side of the page, click
"Add new profile section” 1o begin
editing and adding to your profile.

Add your:
v Locatfion & v Educatfion* &
iIndustry certifications

v Work & internship ¢ Skills
experience

v Volunteer
experience

v Program or
organization

*You can choose whether you want 1o
display your education in your intro.



Design Thinking meets Social Impact meets Business Strategy

Message

Connected 2 months ago

HEEE @ | =EEs m I Bl N
Head of Client Strategy & Business Development at Beyond

Message

Connected 2 months ago

-

Strategic Revenue, Partnership, Marketing & Development Executive

Message

o Connected 2 months ago

Curriculum Designer | Facilitator

Message

Connected 2 months ago

"mls ™

Empower[in] the Global Workforce @ Linkedln

Message

) Connected 2 months ago
-

Prolect Conrdinator /! Passionate Advocate for Team building and Creativity

| Messaae

Build your LinkedIn profile

Edit your profile:

Headline

Your headline is an opportunity to show
what you are — not just what you do.

When writing your headline, ask yourself:

« If this is the only thing someone sees,
what does it say about mee

« Does this represent my professional
brand and show why | am uniquee

« Does It capture what a recruiter
would care about?¢



Bridge Builder at Linkedin m University of Michigan

San Francisco Bay Area E] Sea EoitEEE 7o

More... &5 See connections (500+)

| am a dynamic speaker, program manager, social impact practitioner, and diversity & inclusion
advocate.

| am a natural bridge-builder: someone who brings together disparate groups, ideas and communities
to create programs and systems that serve the greater good. At LinkedIn | manage our US & Canada
social impact partnerships. We believe that a strong professional network has the power to lift
individuals out of poverty. This has been true in my own career. My mother is a secretary; my father a
retired janitor. For me, a great education and a strong support network created a pathway out of
poverty. My goal is to democratize access to professional networks and economic opportunity so
others are also able to achieve economic mobility.

When I'm not challenging systems of inequality, | enjoy traveling, eating (& to a lesser extent cooking),

and being physically active. I'm a forever-learner and explorer and welcome any recommendations on
things to do that challenge me to grow physically, mentally and emotionally.

Show less ~

Build your LinkedIn profile

EdIt your profile:

Summary

Your summary is the best place for you to
communicate your professional brand and
PUT your own spin on your experience.
Here's an easy formula we recommend:

v 1-2 sentences about who you are

¢ 3-5 sentences about your experience,
top skills and key passions

v 1-2 sentences about your future goals
and how other members can engage
with you

Make sure fo include a summary of at
least 40 words to show up in the search
= resulfs of other members.



& Q Search

Sarah King ®) (She/Her)
Health Coach

Talks about #healthandfitness, #nutrition,
#meditation, and #mindfulliving

Mary B. Curry College of Health Sciences
Phoenix, Arizona, United States

1,474 followers - 500+ connections

QD ( oocion ) (O

Next steps @
® Private to you

All-star
L

Since you're a creator, we recommend completing a
few more steps to improve your profile

/' Ask for a recommendation

P2 o 0 =

Home My Network Post Notifications Jobs

1]

Build your LinkedIn profile

Add your Career Break
with context

Communicate fime spent outside of
fraditional employment by selecting
"Add Career Break™ when updating your
experience section.

Choose from reasons like health &
¢ wellbeing to caregiving to layoffs and
more

Consider adding context that ties your

v career break into your professional story

Did you know? 62% of people globally report taking
a career break and half of hiring managers say
& they are becoming more common.



Bulld your
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Did you know?
50%+ of hires
result from

a personal
connection




Build your professional network

The power of networking



Build your professional network

-_— —
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You can customize this invitation

Include a personal message (optional):

Hi Dan,

| found your profile through our mutual connection, Rob. | am currently
exploring career paths in the technology industry and admire your
experience. | would love to join your network.

Cancel Send invitation




Discover existing
connections T

Add personal contacts

We'll periodically import and store your contacts
to help you and others connect. You choose who

in Q Search

Click “My Network” in the top navigation to

find people you already know, including:

More options

¢ Friends and fam |Iy P e e

Advertising Business Services v

Get the LinkedIn app More

¢ Current and former colleagues P

¢ Current and former managers '

Our “People you may know" feature improves
over time as you build your network.

Build your professional network

()

Home

§ 08 .

My Network Jobs

People you may know with similar roles

- — -
Program Manager,
Opportunity Onramps ...

@D 8 mutual connections

Vice President of
Programs at Evelyn a...

@D 3 mutual connections

= a

Messaging Notifications

Director of Programs
and Operations at...

@D 8 mutual connections

H =

Me ~ Work v Learning

Program Manager -
Executive Education ...

@D 21 mutual connections

Connect

Connect

Connect

Connect

People you may have worked with

Relationship Manager at
Linkedin - Partnerin...

@D 6 mutual connections

] P SR B
5> EE

Founder, CEO
InHerShoes, Inc. |...

@D 13 mutual connections

Business Leadership
Program - Global Sale...

@D 11 mutual connections

Seeall ¢ )

Founder + Executive
Director + Storytellin...

@D 15 mutual connections

Connect

Connect

Connect

Connect




@

Locations ¥ Current companies ¥ All Filters

Showing 469,107 results

«2nd [

Helping Digital Marketers and Agencies Execute Their Content, Branding and Lead G...

San Francisco Bay Area

88 Karen Chi, Sebastian John, and 7 other shared connections

« 2nd M@

Creative, Strategic and Analytical Marketing Exec with 12+ yrs experience in Entertai...

United States

&8 Cynthia Gutierrez, Al Nevarez, and 8 other shared connections

e 2nd [

Senior Customer Success Manager at LinkedIn | Enabling Modern Selling
United States

Sa Mary Anne Viegelmann (MAV), Grace Rochford Everitt, and 11 other shared connections

« 2nd [

Sales Strategy & Operations @ LinkedIn
San Francisco Bay Area

4 Lisa Campagiie, Cesar Gonzalez, and 13 other shared connections

« 2nd

Global Travel & Event Manager
United States

8a Katie Ferrick, Mary Anne Viegelmann (MAV), and 8 other shared connections

Connect

Connect

Promoted

Meet Runity

Supercharge your partnerships
by targeting customers

Learn more

Connect

Connect

Connect

Build your professional network

Search for new
onnections

Use the search bar in the top
navigation to find new
connections by:

v Name

v Company
¢ Location
v Keyword



You can customize this invitation

e a personal message (optional):

We met earlier today at the conference. I'd love to keep in touch!

Thanks!

215 |

e Send invitation

Build your professional network

Search for new
connections

After clicking “Connect,” you can
send your invitation immediately or
personalize your invitation request
by selecting “Add a note.”

We recommend that you always add a
personalized message fo make it clear fo
= the other person why you are reaching out.



Expand your network
strategically

Who should | reach out to on LinkedIn®@

* People you have something in common with

» People who have a job or work at a
company that interests you

 People who may be able fo connect you
to someone who can help you achieve
your goals

What should | saye

« Who you are

« How you came across their profile

« How they can help you




Use your network on
L InkedIn fo connect
fo opportunity

1. Message connections

2. Ask for informational interviews
3. Request referrals

4. Request recommendations

5. Add value and engage




Did you know?

LiInkedIn memtbers

are 4X more likely

fo get hired at
companies where they
have connections




Use your network

Message connections

Lauren’s story: | Send messages to your
Your network can help you get the job connections directly from:

¢ The LinkedIn messaging page
¢ Your connections page

¢ Their profile page

If you don’f know the person you're
messaging in real life, clearly explain
= why you are reaching out.



https://www.youtube.com/watch?time_continue=28&v=pvWYnTgSvHg
https://www.youtube.com/watch?time_continue=28&v=pvWYnTgSvHg
https://www.youtube.com/watch?v=pvWYnTgSvHg
https://www.youtube.com/watch?v=pvWYnTgSvHg

Erin King
O Mobile«12mago

Use your network

Ask for iInformationdl
INtferviews

Erin King - 1st . .
Brand Communications Director, Runity The purpose of an informational
Intferview is for you to:
DEC 18 . .
« Gain advice on your career path
Kate Kiefer « 10:10 AM .
e e « Learn about an industry you are
R Erin, inferested in
I'm currently exploring careers in communications, and admire < Learn about g speciﬁc company
your experience and accomplishments in the industry. I'd d like i« f
appreciate the opportunity to hear about your career journey. you d like 10 WOIK TOr
« Establish a professional bond

Would you be available for a 20-minute chat over the phone or
In person in the next few weeks?

| look forward to hearing from you.

After an informational interview,

professionals may also consider you for

- Kate =

future job openings they learn of.



Seth Soon
O Mobile e 30mago

Seth Soon - st
Program Manager, FixDex Communications

JAN 12

Kate Kiefer « 2:02 PMm
Hi Seth,

Hope you are doing well! | saw that FixDex is hiring a

Communications Specialist, and I'm very interested in applying.

This role seems like a great fit for me because it needs a
self-starter who can operate within a complex environment.

Would you be willing to share any information on the position,
the team, and what they might be looking for in a candidate? I'd
be greatly appreciative.

Let me know if you have any questions about my experience as
it relates to this role.

All the best,
- Kate

Use your network

Request referrals

Ask for a job referral by reaching out
fo your connections at companies you
InNfend to apply to.

Make sure to Include:

« Why you are interested in the
specific role

« Your appreciation for your
connection’s consideration

DID YOU KNOW? More than 60% of the
workforce has referred someone to
work at their company.



Ask Daniel to recommend you

Help us personalize your request

How do you know Daniel?

Relationship
Select relationship
Position at the time

Select your position at the time

Use your network

Request
recommendadations

Recommendations on LinkedIn are like
references from people in your network.

On a connection’s profile, click More... and
then Request a Recommendation.

You can select your relationship to this person,
iIndicate whether you worked with them in @
particular role, and customize your message.

Who should | ask to recommend me¥¢

« Current or former managers

« Current or former colleagues, even those
that were not directly on your team but
who you worked closely with

« People who have mentored or advised
you professionally, including through
nonprofit tfraining programs



Use your network

Add value and engage with your network

I n }.
Invest time in your Like and share things that Join groups and Give testimonials

Connections and reqguest people in your network exchange insights with and recommendations
InNformational intferviews will care about and post school or program alumni to others




Search and apply
for jobs on LinkedlIn

1. Show recruiters youre #OpentoWork

2. Search for jobs

Create search alerts

W

Review “Jobs You May Be Interested In”
5. Follow companies

6. Apply actively




Did you know?

34M+

job seekers visit LinkedIn
jobs every week




Get the help
you need on
your job search.

Search and apply for jobs

Show recruiters you're
#OpentoWork

Click "Get Started"” using the option
on the topcard of your profile.

Add Job ftitles, types and

v . . .
locations you are inferested In

v Indicate whether you are available
Immediately or casually browsing

Choose whether you want to share
you're open with all LinkedIn
memlers or only recruiters



Top People Jobs Posts Companies Groups Schools
2] Sales operations @ Arlington, Virginia
Date Posted w Company w Experience Level w Location w Linkedin Features w

Showing &

exkahau

-
I

B results Sortby: Relevance =

Sales Operations
Ekahau

Reston, Virginia
Monitoring and validating the zales orders received and helping fulfill these orders as they are received by sales operations.
Salary: 45,000 - 55,000 depending on experience.

2 weeks ago - @ Easy Apply

Director Sales Operations

Sprint

Reston, VA, U5

Ten years of progressive management or leadership experience. This position will support the Wireline Business Unit,
focused on Wireline Sales operations, analytics and tools. weew.applytracking.com

6 days ago
Sales Operations Analyst
Apria Healthcare

California, MD, U5

Anideal candidate is highly motivated, problem solver with good technical skills, excellent communication skills and is
expected to work independently andfor with other ... www.adzuna.com

@ Be one:

(=)

f the first 10 applicants

More filters «

3 Saved jobs

Saved job searches « Manage

Create search alert

Search and apply for jobs

Search for jobs

Use LinkedlIn’s search filters to

find jolos by:

v Keyword
« Job fitle

« Function

« Experience level

¢ Company « Date posted

< Location



Equity Features

A Job seeker is now able to utilize
our Fair Chance Employer filter,
which highlights job postings from
employers who have committed to
hiring formerly incarcerated
candidates

A memlber can search for jobs that
are in their network (further
underscoring the practice of
building and adding connections)

For those who desire more flexibility,
an On-site/Remote feature has
been added to match today’'s new
work paradigms

m Q, partnerships manager
Date Posted =

Partnerships manager in United States

@ United States

Experience Level ~

&7 598 results

]

b

Artist Partnerships Manager
WithOthers

United States (Remote)

£90/yr - $120/yr - Medical, Vision, Dental

Top applicant

Promoted

Partnerships Manager
Superstar Racing Experience (5RX)
Charlotte Metro {On-site)

@ Actively recruiting

Promoted - [l Apply easily

Partnerships Manager
Life Science Cares 5an Diego
5an Diego, CA (Hybrid)
§55K/yr - STOK/yr

@ Actively recruiting

Promoted - 10 applicants - B Apply easify

Outreach & Partnerships Manager: Misinformation,

Integrity, and Authenticity - Trust & Safety
TikTak
Mountain View, CA (Hybrid)

Top applicant
6 days ago - 15 applicants
Strategic Partnerships Manager
DIGDEEP Water
Los Angeles County, CA (Remote)
Medical, Vision, Dental, 401(k)

Tep applicant

Premoted - 8 applicants

Company ~

Search and apply for jobs

Goo) #

On-site/Remote ~

Job Type = Easy Apply

Artist Partnerships Manager

WithOthers . United 5tates (Remote) 1 week ago- 129 applicants

wm <90/yr - $120/yr - Full-time
1-10 employees

@ Actively recruiting

Posted by

E & Tom Lovett 2nd
Founder & CEQ @ WithOthers + TBV/Lovett = Foundin...

Title: Artist Partnerships Manager
100k — 5120k = 0.1% - 1.0%

Whe We Are

WithOthers (withothers.io) is a fast-growing, VC-backed music and impi
creating change offline and in web3. We turn artists into activists and fa
movements. From the Founding Team behind Sofar Sounds.

Our vision: The economy of change for the next 50 years, powered by n

WithOthers empowers artists to create impact events for their fans, acti
support the causes they care about. Our unique tokenized ticket stub te
social-impact digital currency magnifies that activation online, creating
engagement and 2 meaningful impact.

Since launching, we've amassed a fast-growing user base and an extens
our community. We've raised funding from top investors in Silicon Valle

backers of On Deck and Dispo. Come build tomorrow with us.

We are commitied to equal employment opportunity regardless of race

s 9 ®®» @

N S

All filters

Filter only Jobs ~ by

ACCOUNT Manager
[:] Customer Success Manager

[:] Partnerships Manager

D Digital Marketing Manager

[:] Retail Supervisor

Under 10 Applicants
In Your Network
Fair Chance Employer B

Salary

nnnnnn

[
[=
[
[
t

TeRaTe

200,000+

O 0000

| ] markeung manager
D Buziness Development Manager
D Product Marketing Manager
D Sales Account Manager

D Store Supervisor

O $60,000+

() s140.000+

Reset Show 1K+ result




Search and apply for jobs

Atlanta Metropolitan Areq, United States

Use Career Explorer to
help identity possible job o
.|.r.O nSi_l_iO nS Skills for Food Server

Food & Beverage
Teamwor k

« Career Explorer is a tool built to help job | |

. . . I Skills Overlap Skills To Build Popularity

seekers idenftify job transitfions based on Hospilty S

67 job matches in United States for Food Server. Showing 20 results.

Waiting Tables Food Runner Match: 90%

Time Management

Customer Service Food Server Food Runner
fheir current skillsets that can be used In et Sonilll 49
other roles or industries Restouront Management s s R
S i, — Sorieen
: . Customer Satisfaction A uriaue slisto cach
» Provides a clear learning pathway on

Find Jobs on Linkedin Find Connections on Linkedin

Microsoft Acoess

what skills gaps need to be addressed to Rescarch
Interpersonal Skills

tfransition intfo other roles e

o Hostess Match: 90%
« Helps clients discover new job tifles o
. . Skills Overlap Skills To Build Popularity
consider searching for . | s
Fmebzc.kw ' 1.7
— Mo Similar Skill Valve ~ —— i;;: ;;ﬂr&mw

+3 unigue skills to each

Find Jobs on Linkedin Find Connections on Linkedin



Search and apply for jobs

in FH =

Home My Network Messaging Notifications Me

Signal to recruiters you’re open to talk: On

Try Premium for free  Business Services v @

Review |jobs you
may be Interested In

3viewed jobs | 10savedjobs = 15applied jobs

Jobs you may be interested in
Any location - Training to Executive level - Any industry - 2 - 10,000+ Employees... Update career interests

Senior User Interface Designer
For Internal Applications

Hulu

Seattle, WA, US

(&% 1 company alum works here

NEW - Posted 2 hr ago

Sponsored
syapse

Senior Server Engineer to
Improve Cancer Treatments
Syapse

San Francisco, CA

User Interface Artist - User
Interface Design, Social...
CyberCoders

San Francisco, CA

Posted 3 days ago

Sponsored
CHANN-=L

Field Marketing Manager -
System Integrators and...
Channel Impact

San Francisco Bay Area

o

ANDIAMO

Team Lead, UX Designer for
Streaming Media

Andiamo

San Francisco, CA

@g@ 8 connections work here

NEW - Posted 12 hr ago

Sponsored

SAPd

Senior UX Designer
SAP
San Francisco, CA

[9Y 1 company alum works here

N X

CPSI L
U

W,

S

User Experience/Ul Designer
Career Planners, Services Inc.
San Francisco, CA

@g@ 8 connections work here

NEW - Posted 3 hr ago

User Interaction Designer
Active Network
US-TX-Dallas

m 3 school alumni work here

For the best job recommendations,
make sure your profile is filled out
with accurate:

v Work experience
 Skills
¢ Location information



Search and apply for jobs

Follow companies

Explore employers you are
g Inferested in working for by
Starbucks following their company page.

Retail - Seattle, WA - 1,491,443 followers

Connect with something bigger. .
w Sean & 1 other connection work here

Visit website 2 See all 146,936 employees on LinkedIn = . vy .

Check out the "Life"” section to
learn more about the company’s
. Starbucks Technology Starbucks Main Page Canada CUH‘UI’e, VOlueS, O qd prOfeSSiongl
‘ development opportunities.
SRR kN Connect wiln Sowevivg bigger
Ads ,{:&F Recruiters on LinkedIn can filter specifically

- for candidates who have engaged with
& their company page. Make sure to show

your inferest by taking this easy step.



({®) Job Details
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MO 3 ["'; C,‘\" < X

9‘ roduct Maketing Manages
, 5

Kelly Simmons
Sr. Recruiter at Dimension

The mantra of the User Interface (Ul) team is: “Focus
on the user and all else will follow.” As a Ul Designer,

you have a strong technical background and work

Applicants who apply to jobs within the first three

days of posting are 13% more likely fo get the job.

Search and apply for jobs

Apply actively

Use the "Easy Apply” or “Apply on
company website” button to quickly
apply for a job you want.

Stay on top of your job search by
using the Linkedln mobile app to find
and apply for new jobs, anywhere,
any time.




Extra credit

Addifional features and guidance
to help you advance your career

1.

S

Gain iIn-demand skills
with LinkedIn Learning

Explore schools
Explore alumni
Join groups

Privacy setfings



Extra credit

Linked [} Learn Skills for In-Demand Jobs ~ Search and Apply for Jobs  Prepare for Interviews

Gain iIn-demand skills
with Linkedln Learning

Software developer Sales representative Project manager IT administrator

Programming, storage, Negotiation, CRM, new business Program management, process Manage systems, subscriptions,

networking, security, and development, B2B, storytelling, improvement, project configuration, and identity;

deployment; HTML, CSS, SQL, social media. performance. Windows Server, Active Directory. V' '-I- i .i I. k d. -l- -|- -|-

sit opportunity.linkedin.com to star
8.5M+ openings 2.7TM+ openings 2M+ openings

a lop kills for f

Start learning Start learning Start learning Start learning eve Oplng your S I S Or ree'

 We've identified 10 jobs that have the
greatest number of job openings, steady
growth over the last 4 years, pay a livable

Customer service specialist Digital marketer IT support/ helpdesk Data analyst

Customer satisfaction & Social media, content strategy, Troubleshooting, deployment; Data analysis, analytics, WO g e / O h d re q U ire S kil IS Th O -I- C O n b e | e O rﬂ e d

experience, data entry, CRM, SEO, marketing channels; Google Active Directory, computer visualization; Microsoft Excel,

admin analysis. Analytics, Google Ads. hardware, Microsoft Windows SQL, BI, Tableau. °
online.

1.8M+ openings 860k+ job openings 360K+ openings

. \ » Learning paths feach skills for in-demand
jobs including project manager, digital
marketer, sales representative and morel

Start learning Start learning




Al

Extra credit

Linked [} Learn Skills for In-Demand Jobs  Search and Apply for Jobs  Prepare for Interviews

Master critical soft skills and learn the latest GOiﬂ in_demdnd SkiHS
| virtual collaboration tools Wi-'-h LiﬂkeCHH Le(]rﬂiﬂg

| ' 2 Visit opportunity.linkedin.com to start
’f \ @ﬁ developing your skills for free.

We've also unlocked learning paths relevant 1o
every professional, including:

Master critical soft skills Learn the latest virtual collaboration tools

Set yourself apart by honing critical soft skills, from Thanks to digital transformation, we're all collaborating in new L M OSTer Cri"iCO | SO'I:T S kil |S

building emotional intelligence to effective listening and and exciting ways, from shared docs and slides to remote work.

e |Learn the latest virtual collaboration
tools




Extra credit

Linked [} Learn Skills for In-Demand Jobs  Search and Apply for Jobs  Prepare for Interviews

Gain in-demand skills
with LinkedIn Learning

Visit opportunity.linkedin.com to start
developing your skills for free.

Prepare for the interview with
these resources

Once you’ve landed the interview, we want to help you
ace it. Here are courses, interactive tools, and common
Q&A to ensure you do.

We've also unlocked learning paths relevant to
Here are 2 free LinkedIn Learning courses to help you shine on-screen every pl’Of@SSiOﬂCﬂ, including:

* Interview prep: video interview fips &
digital body language

* Interview practice for the top 26
behavioral interview questions




Extra credit

28 =] (= ja 222 [l

Messaging Notifications Me ~ Work Learning

San Jose State University

San Jose, CA - 218,285+ alumni - 282,868 followers .
8 people from your company were hired here

FiInd and view the latest news from
| e Ut schools you have attended or are
interested Iin attending by filtering

for “Schools” using the search bar.

About
San Jose State University LD
SJSU 282,868 followers
Insights B PREMIUM 1d

Engineer-turned-filmmaker Saila Kariat's debut feature film, The Valley, explores
Life the intense pressure that immigrants and others face in Silicon Valley. She

enrolled at SJSU to learn screenwriting, film history, directing and ed ...see more
Jobs

Alumni
Learn more

Affiliated pages




=

Home My Network Jobs

in Q Search A1) &

SJSU

San Jose State University
San Jose, CA - 226,366+ alumni - 282,874 followers

Visit website 2

+ Follow

I—E Q - =]

Messaging Notifications Me + Work v Learning

8 people from your company were hired here

See all 7,297 employees on Linkedin =

Home

226,366 alumni
About
Search alumni by title, keyword or company

Insights © PREMIUM
Life Where they live + Add
Jobs 209,617 | United States
Alumni

151,389 | San Francisco Bay Area

7,927 | Greater Los Angeles Area

6,679 | Sacramento, California Area

Start year | 1900 End year | 2019

Next )
Where they work + Add
3,202 | San Jose State University
T
2,025 | Cisco
|
1,903 | Apple

1,005 | Google ® Messaging

Extra credit

Explore alumni

Explore the career paths taken by
school or program alumni.
By clicking "Alumni,” you can view:

v Where alumni live

v Where alumni work
v What alumni do

« What alumni studied

Consider reaching out fo anyone
whose career inferests you for an
— informational interview.



Extra credit

J .
$15,000 Scholarship - Apply today to CGU's Online Masters in Marketing Analytics for Summer 2019! Ad ---

S Find and join groups of professionals

g Public Relations and Communications Professionals

sarts wit fo give and get career help and

your profile

g e resources by filtering for "Groups”
. Brand & Commun ications Management LinkedmCoc:ches Using _l_he SeOrCh er.

105,936 members

Unified Commun ications
% 55,112 members

Consider joining groups for:

39,875 members

;!

Corporate Communications Network \

‘ « Professionals in your industry

&9

« Alumni of your school or
fraining program




Privacy settings

Click the “"Me" icon at the top of
your LinkedIn homepage.

In the dropdown menu, select
“Settings & Privacy” to begin
mManaging your preferences.

For example, you can:

« Change the language you
use on LinkedIn

v Change your password

« Conftrol your notification
preferences

Account

| Login and security
Site preferences
Subscriptions and payments
Partners an d services

Account management

Privacy Ads

Login and security

Email addresses

Add or remove email addresses on your account

Phone numbers

Add a phone number in case you have trouble signing in

Change password

Choose a unique password to protect your account

Where you’re signed in

See your active sessions, and sign out if you'd like

Two-step verification

Activate this feature for enhanced account security

Site preferences

Language

Select the language you use on Linkedin

Autoplay videos

Choose if you want videos to autoplay on your browser

Showing profile photos

Extra credit

Communications

nnnnnnnnnnnnn

English
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Your profile,
VYOUr story




mia mercado

Q Al [E) News [&) Images O

About 389,000 results (0.40 seconds)

Mia Mercado - Professional Prof
https://www.linkedin.com/in/miamercar

Aug 13, 2079 - My strong interest in drivin
action has always reflected in my work "
organizations helping the underprivil-

"~~~ Rnard ~

You decide

» You decide what other people's first
impression of you should be.
» Create a strong LinkedIn profile so that your
protessional profile appears first on Google.
o+ Stay active on social media and build your
online presence.
 Be caretful what you post: it could domage

your professional identity.



Social Selling
Index

Your Social Selling Index

1,538 of 5,255

Team SSI rank

Current Social Selling Index ®

\
)
~

People in your team

.
g O3

' out of 100

People in your team have an
average SSI of 53.

You rank 1,538 of 5,255

~ Up 78 spots since last week

or 10 Tor 12 %
Industry SSI rank Network SSI rank

Four components of your score

-]
16.34 | Establish your professional brand @

]
5 9 12.11| Find the right people (@
]
out of 100

5.36 | Engage with insights (?)

25 | Build relationships @

People in your industry People in your network

out of 100 out of 100

Sales professionals in the People in your network have an
Technology, Information and average SSI| of 42.
Internet industry have an average . o
S| of 38, You rank in the top 12%

Mo change since last week

You rank in the top 10%



Creator Mode BAY



Creator Mode

Creator mode is a profile setting that can
help you grow your reach and influence
on LinkedIn.

You can turn on creator mode to get
access to additional tools and features
that help you create content and grow

your audience base on LinkedIn.



O
=1
B

Profile changes

The Connect button on your
orofile will change to Follow.
You'll see the number of
followers you have in your
orofile introduction.

Creator Mode Benetits

Connections

VWhen someone sends you a
connection request after you
turn on Creator mode, they
will also follow you while they
AWCIL yOUr response.

Fven it you decline their
invitation, they will still follow
your posts until they manually
unfollow.

Content

Highlight your original content on
your profile by moving
your Featured and Activity sectio

ns to be first on your

Activity section on your

OO

OIO]

1

]

c.

e wil

no longer include your likes,
comments, and other activities
(they will still be available when

you click on See all activity).


https://www.linkedin.com/help/linkedin/answer/a523259
https://www.linkedin.com/help/linkedin/answer/a523259

Creator Topics
Topics (optional) Add Topics

Topics you select will be displayed on your profile to show potential followers what you post about most.

_______ You can display the topics you
post about in your profile

You can only select up to 5 hashtags.

introduction as hashtags. This will

Creator tools . . .
Creator mode gives you new ways to reach your audience by enabling access to the available tools. Learn make ]-t ecasler for Other Llnked]:n

more about creator tool access.

members to discover your content

and tollow you.




Arianna Huffington [[fj + Following

i-® h

Ever heard of a "workcation?” It's the term for going to a far-flung location to
work for a week or two — and increasingly popular during the pandemic. It's a way N Red=a
Arianna Huffington of shedding work habits and routines that might not have been working well for
Founder and CEO at Thrive our well-being. By working from a new location and enjoying new experiences, we
View full profile can create new ways of working. Olga, you might like to follo
#workcation #work #vacation #pto #wellbeingatwork #poll Ve ~
| Follow )
M e
What do you think of taking a "workcation"?
The author can see ho YOou wote Learn more ) )
| love it, and have taken one @ 36% ] (B
| want to, but can't take one 38% Eat the linkedin ok
Not for me, rather be on PTO 22% Linked ([ Linkedin Corporatio
Other, share in the comments 3%

1 left » Undo

Creator Tools
| inkedIn Polls

The LinkedIn Polls teature helps
you engage with other members
by asking them for their

perspectives about various topics.



Emp|0}fee AmbﬂSSaershiD: T -

Creator Tools

Tk
- LinkedIn Newsletter
| You can leverage newsletters to talk
5 ’ about a protessional topic you're
: - . passionate about on a regular basis.
% - LinkedIn members can subscribe to
S your newsletter to be notitied about

new articles you publish, allowing
you to build and grow a regularly

engaged audience.




Creator Tools
| inkedln Live

P et | - LinkedIn Live allows approved

3 Richard de jesus Carroz (

« 3rd+

io voglio sapere un consi

See translation

members and Pages to broadcast

sono Carroz

See translation

e live video content to a LinkedIn

Federica Buso

proftile, LinkedIn Page, or Event.

L'uso dell'intelligenza arti
scopi e legale? Ci sono le
contribuente nel caso |'us
degli algoritmi Al produc
che gli arrechino danno?

G Reply | oo

9 Add a comment...




Build your career with

i i Creator Tools

4 speaking Interviews

Host real-time conversations and answer L' k d ‘ A d °
questions with Q&As and AMAs. ] n e n U ]O
Ask industry experts, thought leaders, or

Host

, o R , other creators to join to combine the power
Timothy Simon % Leticia Travieso

Audio Events allow members to

Web Developer at Product Manager af of your networks and boost your audience.
Goldenphase Mintam
have real-time conversations with
‘ g ) * their community in a more casual
Conversations
Hasan Abbassi : C. . : :
e Create a virtual space to discuss environment. This is like listening to
keynotes, conferences, a LinkedIn Live,
a podcast, or any other event that you a podcast, but one that they can
216 listening and your followers are buzzing about or G cinate in. Th 4 |
are interested in. [EINETIRNEE I, 1 Ake QI e QIR

& 6 © |
6 v‘l experience leaves you free to do

Leticia Travieso: It is really hard during a

pandemic, but | find meditation helps other things like commute, walk, or

(o)) G exercise.




Jane Cooper
Photographer at Energence

NE amil] _—Ir::.l. |::.j. .i:l:l ds

#photographe

Energence - Peninsula School of the Arts

>aatibe, Washington, United States

16,022 tollowers - S00+4 connections

_ddsection ) (-

Analytics
@ Privata 1o you

2+ 351 profile views
Discover wha's viewed your prafile.

gl. 44 664 post impressions

Check out who's engaging with your posts.
::I.'I.'.. .:--'I.-

C}, 102 search appearances

L, ] H -2

Hame Ky Network Fost

Analytics

Content performance @

44,664 a47

Impressicns Engagements

‘.E_Er-'.:. s F -_-. .-1|:I':.r |-| r -

Impressions «

Engagement demographics @
Job titles

Photographer - 73 (13%]

Freelance Photographer - 52

M {2 20

Creator Analytics
Rolling Out

LinkedIn members who turn on
creator mode will get access to
creator analytics. Creator
analytics provides aggregate
analytics to show how your
content portiolio (including short
form posts, images, videos, events,
polls, and articles) pertorms over

time.



This content is tor you!

Bl wee
Scop a mostra
establish your brand,
build your community
inked | —
for creators
O l l e l l re a O r u Entra nel mondo Audi ltalia.
. Follow
LinkedIn for Creators e (Eotlow)
-
Product updates, insight, and inspiration to help grow your audience on LinkedIn.
Technology, Information and Internet - Sunmyvale , CA + 1,477,465 followers
- ) Affiliated pages
Where Grow yourt ting m Olga & 231 other connections follow this page Linked!
the business Inkedin
i ra ~ Y Software Development
com-rerscx e v Following Ik Contactus & j,' \ More ) S
Linked () i - begins - g e
rai ' | m Chiara & 164 other
NeWS ) W connections work here
Boost Your recurring revenus Home }'_" bo |_|-t F‘O'Sts E\Jents
- v et
- 00K your demo now
LinkedIn News [ |
Bringing you the business news and insights you need to stay informed.
Online Audio and Video Media - New York - 14,482,055 followers . Abo ut
Affiliated pages
T - acti W i - B _ - - . - - i i
11.%3“”‘0 & 244 other connections follow this page ™ | inkedin News UK LinkedIn's official page to support creators looking to establish their voice and create a community Stay updated on this industry
- - ews - - . . _ . . .
( visit website & ) ( More ) Online Audie znd Videe Media through content inspiration, trending topics, and product education. Altamira
<3 é@ nformation Technology & Services
ml necti llow this... 1,547 followers
Home About Posts Events S
( v o) . eandro Gabriel follows this
\_* Follow ) Show all details = Q[:_-t::lr Gabriel follows thi
About m:: ;igr;kedln NewsiEEEE (H I: + Follow :I
Linkedin News is a dedicated team of 100+ global journalists who are creating, curating and cultivating the Online Audic and Video Media N | tt
news and insights professionals need to know now, reaching 135 countries and 9 languages. Follow this = - ewsletier .
page to see today's important business, career and economic news and views you need to stay .. see more fah Avalllty
Create Possibilities . nformation Technology & Services
S o R : 2 ae s
(_+ Follow ) Fublished monthly - 451,159 subscribers 31,843 followers
Show all details 5 L Tips, tricks, and resources for members who want to grow their Q Thierry follows this page
LinkedIn News Australia Create community, increase engagement, and create great content.

Online Audic and Videa Media Possibilities ' ™
s '\\+ Follow )

f—l'\
'.\+ Subscribe )

Newsletter
v thi
The Insider S RevSpring
Published weekly - ubscribers [ 4 Follow )
Your insid into the t i Linked| — “*  Information Technology 8 Services
L'I'ikﬂdm our inside scoop Into e 1op conversations on Linkedin e
N SeErEE
News L + Subscribe ) h = P
oW a 4 { ) s
Page posts ¢ Q) (" + Follow )
People also follow s Linkedin for Creators ses
=== 1,477 464 followers
. UGA College of Family and 50 ® Show all =
U pcoming event ~ Consumer Sciences
Higher Educati . -
Hello Monday Office Hours - Apr 19, 2023 gner=aseetan Looking for ways to up-level your newsletters? Check
Tomerrow, 30 71 . out these tips from Linkedin Career Experl ...s2e more
- - ) People also follow

- Puntodincontro
l Newspaper Publishing

Business Growth Mentor
‘ﬂr‘: and Analysis Program (MAP)

Page posts {: ( ) ) Higher Education . 53 followers
E Linkedin News “es E wes ,f+ Follow \. l | + Follow )
o - : | Show all posts fram LinkedIn for Creators
S R et s S T PR S S SR TR S Divaur

OpenAl

Research Services



https://www.linkedin.com/smart-links/AQGT25UL50Qmtw

(Questions’?
Break time



\We want to hear from you! Share your session feedback via our survey!

! grg rA0

"l.d |. .
Scan code to start! o -l: " I._I 'I.li

""l"'i':.:l '1-
[5] ot




Linked {1} Coaches
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